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SOCIAL MEDIA 101

Marketing within NZ Herefords.

How does Social Media work?

Definining your audience. 

Improving your page engagment. 

Tools that can help. 

Engagement ⟶ Results.   



Four years ago, NZ Herefords committed to improving breed marketing.

We entered a development phase to answer key questions:

 Who are we, and how are we currently perceived?

 How can we shift perceptions and better communicate our

strengths?

 Why have we lost market share to Angus over 30 years, and how

can marketing influence this?

A marketing strategy was developed — and continues to evolve as the

industry and board direction changes.

MARKETING WITHIN 



We need to take control of the narrative — as a breed and as breeders.

Rather than letting agents, competitors, or others define Herefords,

we’ve taken that power back.

Traditionally, many breeders were strong producers but less comfortable

promoting themselves and the breed.

So the focus became:

 How do we use social media and digital tools to share our story?

 How do we build a community and stay front of mind?

By leveraging social media, we can communicate in real time and shape

how Herefords are seen.

MARKETING WITHIN 





Currently Nick France (Beef), Paul Shepherd (Dairy), Georgie Moody
(Hereford Youth, Social Media) and Suzanne Kennedy.

Feed back is continually appreciated and content even more so.
(pictures, videos, sales reports, client stories)
Marketing is an area we as a group need to be passionate about. Be
proud and tell your story!
North Island Videos start filming next week.
Georgie will now talk you through Social Media and how you could
implement into your business.

MARKETING TEAM 



HOW DOES SOCIAL MEDIA WORK?

Social media will test your content with
1% of your audience

Extended audience

Sample of audience

Content will spread due to engagement

Content rewarded if valuable
Content that gets engagement is pushed into more peoples feed. So how do we make our posts engaging?



Determines where we post.

Determines what time we post.

Determines what language we use. 

WHO WE’RE TARGETING

DEFINING OUR TARGET AUDIENCE



INTERNAL EXTERNAL

END CONSUMER

Marketing internally to

breeders

Events

Reminders

Tips & Tricks

Bull Sales

Dates, registrations, 

magazine

requirements.

Marketing externally to

commercial & dairy

systems

Traits

Bull sale dates

Calf sale reports 

Trial data

Temperament,

profitability

performance. 

Animal welfare

Eating quality 

Sustainability 

Technology on farm

Authenticity, story telling

educating.



INTERNAL



EXTERNAL



END CONSUMER



HOW TO IMPROVE ENGAGMENT
Posting multiple photos at once encourages people to click &
engage on the post so that they can see the content better. 



Build a personality! 

HOW TO IMPROVE ENGAGMENT



Videos, videos, videos. 

HOW TO IMPROVE ENGAGMENT



Including Emojis can boost engagment by more than 30% 

HOW TO IMPROVE ENGAGMENT



Tag any related businesses or people. 

Tag us @nzherefords!

HOW TO IMPROVE ENGAGMENT

Tag @followers.



Boost your post so more people see it. 

Boosted:

HOW TO IMPROVE ENGAGMENT



TOOLS THAT CAN HELP
Facebook - Meta Business Suite

Schedule posts ahead of time. 

Discover times when your viewer are most active - and on

what platform. 





TOOLS THAT CAN HELP
Ai - chatGPT or Copilot

Great for helping write

engaging captions

Ensure you input all of the

correct information. 

Edit & proofread!

There is such a thing as

sounding too artificial. 



COVERTING ENGAGMENT INTO RESULTS



WHAT IS A RESULT?

People coming to your sale?

Someone buying a bull?

People interested in your genetics?



RESULTS
Make the next step obvious - Include a call to action for your
viewers. 

 Register here: https://forms.gle/hqFMD33tieA7Vbib7

 Read the full BREEDPLAN factsheet here:

https://breedplan.une.edu.au/.../recording-docility...

Find catalogues and more at https://www.herefords.co.nz/bull-sale-

calendar.html

https://forms.gle/hqFMD33tieA7Vbib7?fbclid=IwZXh0bgNhZW0CMTAAYnJpZBExVUtoeDdXb21kZkNkN2QzNXNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR6eYgamYqLC3CtmfzCHSeCuYkyWk-5laN6rNaJF7HnmgOelmH2xMOdUdetGuw_aem_2vkNn1WkUpm8GHez53FMUA
https://breedplan.une.edu.au/media/3nbdpuwa/recording-docility-scores.pdf?fbclid=IwZXh0bgNhZW0CMTAAYnJpZBExVUtoeDdXb21kZkNkN2QzNXNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR7lU4vrRHeNPWbIGZYBFOoRPGmCalLUwiEHjVAVFtBDK4pft49DF3460wZUDA_aem_5qW3PmBgmHtmInAIIL0u4g
https://www.herefords.co.nz/bull-sale-calendar.html?fbclid=IwZXh0bgNhZW0CMTAAYnJpZBExVUtoeDdXb21kZkNkN2QzNXNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR6eYgamYqLC3CtmfzCHSeCuYkyWk-5laN6rNaJF7HnmgOelmH2xMOdUdetGuw_aem_2vkNn1WkUpm8GHez53FMUA
https://www.herefords.co.nz/bull-sale-calendar.html?fbclid=IwZXh0bgNhZW0CMTAAYnJpZBExVUtoeDdXb21kZkNkN2QzNXNydGMGYXBwX2lkEDIyMjAzOTE3ODgyMDA4OTIAAR6eYgamYqLC3CtmfzCHSeCuYkyWk-5laN6rNaJF7HnmgOelmH2xMOdUdetGuw_aem_2vkNn1WkUpm8GHez53FMUA


RESULTS
Make viewing the important information easy. 

Bullet point important information so it’s not lost in the caption. 

Include your catalogue link in your bio. 

Include any direct links to bidr.

Give them a completion date.... 3 DAYS UNTIL OUR BULL SALE. 



RESULTS
Build trust in your product. 

Authenticity is key. Followers want to see and hear about what

you’re doing. Whether its going successfully or not! 

Show the people. Faces build trust — buyers like knowing who

they’re dealing with.

Don’t over promise or over sell. Reputation is everything. 

Share EBV’s, on farm performance (e.g. weaning weights out of a

particular bull), pictures of your favourite cattle. 



SIMPLY BETTER BUSINESS



Nick France & Georgia Moody
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